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Capcom Co., Ltd. (Capcom) today announced that “Mon ster Hunter X (Cross)” for the 

Nintendo 3DS™ family of handheld systems has shipped three million units in Japan 

(including download cards and sales of the download version at in the Nintendo eShop .) 

 

The “Monster Hunter” series is a hunting action game that pits players against giant 

monsters in a beautiful natural environment. The series has sparked a social phenomenon 

known as the “Monster Hunter Craze” by introducing a new kind of communication style 

for players through cooperative play focused on hunti ng monsters with their friends. Since 

the first “Monster Hunter” title made its debut in 2004, the series has expanded beyond 

games into other media, and overall has grown into a mega -hit with cumulative sales of 

more than 36 million units as of December 24, 2015. 

 

“Monster Hunter X (Cross)” is a new title that offers individual players greater 

possibilities in developing their own style of hunting. Utilizing the world and gameplay of 

previous entries as a starting point, the game is distinguished by its hi gh level of freedom 

with new elements like Hunter Arts and Hunting Styles, which can be combined with 14 

kinds of weapons to create a myriad of fresh ways to play.  

 

In addition to receiving praise for new elements, such as “Nyanter Mode” where players 

can take on quests as a  “Felyne Palico”, the title hit the three million mark within just one 

month of its release as a result of maintaining user interest via numerous cross -industry 

collaborations.  

 

Moving forward, Capcom plans to roll out a number of initia tives, beginning in January 

2016 with “Monster Hunter Festa’16”, an event held in five major cities across Japan, and 

including the Universal Studios Japan attraction “Monster Hunter the Real”, all with the 

aim of generating interest across diverse user segments. 

 

Capcom remains firmly committed to satisfying the expectations of all users by making 

the most of its industry-leading game development capabilities in order to create highly 

entertaining games.  



 

 

[Product Details]  

1. Title  Monster Hunter X (Cross)  

2. Genre Action RPG 

3. Platform Nintendo 3DS family of systems 

4. Release Date Saturday, November 28, 2015 

 

*Nintendo 3DS is a trademark of Nintendo Co., Ltd. 

 

 

  

 

 

 

 

 

 

 

 

 

 

 
Inquiries regarding the above information may be directed to:  

 

Capcom Co.,  Ltd.  

Public Relations Office  

(Email) ir@capcom.co.jp  

(Address) 3-1-3, Uchihiranomachi,  Chuo-ku, Osaka, 540-0037, Japan 

(Tel)  +81-6-6920-3623 (Fax) +81-6-6920-5108 


