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Capcom is First Among All Listed Companies in “Investor Relations Site Ranking 2010
Capcom becomes the first company to win the award for two consecutive years

- Capcom receives high marks for “web site ease-of-use” and
for “comprehensive financial information and financial statement information” -

Capcom is pleased to announce that its investor relations web site was awarded first place for the
second consecutive year on Gomez Consulting Co., Ltd’s “Investor Relations Site Ranking 2010”.

The “Investor Relations Site Ranking” determines the ranking of web sites from among 3,701
publicly listed companies in Japan based on the four categories of “web site ease-of-use”, “depth of
corporate finances/financial statement information”, “depth of organization/strategy information”
and “detailed disclosure of other relevant information”. Gomez Consulting has a highly regarded
reputation for its ability to analyze web sites and provide valuable insights as well as offer
consulting services.

Capcom firmly believes in its responsibility as a publicly traded company to disclose relevant
information in a timely manner to shareholders and investors. This is also vital to corporate
governance and Capcom has always striven to uphold strict disclosure standards.

Capcom continually upgrades its website to make it visually easy to follow. In the Business
Strategies and IR Data section, graphs and explanations are used to present information about the
unique aspects of Capcom’s operations and earnings. Combined with narrative description of each
item and graph, the data is not only easy to view but also expands the scope of information
presented. These were the key factors for the number-one ranking of Capcom’s website in the
category of “depth of corporate finances/financial statement information”. The website was ranked
second in category of “website ease-of-use”.

Capcom’s goal is to create an investor relations web site that gives investors and other visitors a
deeper understanding of the company. Unique new content like “Capcom Quiz”, “Trivial Pursuits”,
and “CAPCOM calendar”, that only a video game firm like Capcom renowned for software
designed to let users to learn while playing games can develop, also won high marks. This led to
the number-one ranking for Capcom’s investor relations web site among the sites of all publicly
owned companies in Japan.

Capcom continues to focus on establishing responsible investor relation practices and procedures
to promote timely disclosure in order to improve investor relations and to maintain a high level of
transparency in its business practices as a listed company.
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TOSHIBA CORPORATION 6502
NTT DoCoMo, Inc. (9437

FUJIFILM Holdings Corporation 4901
SOFTBANK CORP. (9984)

KDDI CORPORATION (9433)

Kirin Holdings Company, Limited 2503
MITSUI & CO., LTD. 8031

FAST RETAILING CO., LTD. 9983

10 Minebea Co., Ltd. (6479)
10 Fuji Heavy Industries Ltd. 7270
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