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Capcom’s First Shipment of “Resident Evil 5” Breaks Four Million Copies!

- The biggest launch of any title in the series acts as a major boost to Capcom’s performance -

Capcom Co., Ltd. (Capcom) is proud to announcetttefirst shipment of “Resident Evil 5,” the
newest title in one of Capcom’s most popular seriegs shipped more than 4 million copies
worldwide.

“Resident Evil 5" combines powerful visuals onlypeble on today’s generation of video game
consoles with Hollywood's film-making skills andctenology to create a new sense of fear that arises
from the contrast between light and darkness. Kham the company’s proprietary engine, the MT
Framework, Capcom was able to make “Resident EVia3nulti-platform title(PLAY
STATION®3/Xbox 360™), giving a vast number of play¢he opportunity to enjoy ttgame. Many
players’ expectations were raised by playing thhotlgg demo, which was downloaded over 4 million
times. This all culminated in the largest firsipshent of any title for the series to date.

The “Resident Evil” series is extremely popularying shipped over 40 million copies worldwide
since the first title was released in 1996 (as aféi 16, 2009). The series paved the pathway for a
new genre, Survival Horror, and even after ten getwe “Resident Evil” series is renowned as one
of the most popular video game franchises in thedvo

The “Resident Evil’ brand has grown increasinglypyar outside of the video game industry,
acquiring non-video game playing fans for Capcoifhe three “Resident Evil” Hollywood major
motion pictures have achieved combined sales aof 38@ million dollars, and the CG film, “Resident
Evil: Degeneration,” has now shipped over 1.5 oillcopies.

As always, Capcom will continue pursuing its “Sm@ontents Multiple Usage” strategy, in which
the company’s large selection of unique propeitieslso used for movies, animation, publications,
cell phone games, merchandise, and various otlgicagions. Basing operations on this strategy
creates numerous opportunities to increase pribfitsugh expanding the range of customers who
enjoy Capcom properties. Capcom will continue tapkoy this strategy to both maximize the
value of its content and achieve more growth irsahd earnings.



[Product Details]

1. Title Resident Evil 5

2. Genre Survival Horror

3. Platforms PLAYSTATION®3, Xbox 360™
4. Release Date Japan: March 5, 2009

North America: March 13, 2009
Europe: March 13, 2009

* “PlayStation” and “PLAY STATION" are registeredamemark of the Sony Computer Entertainment Inc.
*© 2009 Microsoft Corporation. All rights reserved.
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