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Our Vision:

To be a company

that captivates people
around the world

with our best-in-class
immersive content

Based on our philosophy of “creating an entertainment culture through the medium of games by developing
highly creative content that excites and stimulates your senses,” Capcom strives to captivate people

Mission
Management Philosophy
Capcom is a creator of entertainment culture
that aims to develop software content
that excites and stimulates the senses.

throughout the world with best-in-class entertainment.

Since Capcom's establishment in 1983, we have leveraged our strength in world-class development
capabilities to create a plethora of high-quality content. We are working to achieve stable growth and enhance
corporate value while also proactively addressing common environmental and social issues in order to create
a world in which everyone can enjoy games with peace of mind.

Vision
To be a company that captivates
people around the world
with our best-in-class immersive content

Value
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Group's management goal

Increase operating profit

by 10% each fiscal year

= See p.07

Sustainability

Human resources

investment strategy,
intellectual property,
and information security

= See p.49

Long-term goal

Achieve sales of 100
million units annually

= See p.21

Governance

Management
transparency
and soundness

= See p.63
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