
New Games

Effectively Leveraging IP

The Single Content Multiple Usage 
strategy promotes game sales 
by maximizing the value of our IP

IP utilization cycle

As we utilize our popular 
proprietary content for multiple 
game platforms, we are also 
actively turning it into movies, 
theater productions, and other 
non-game media.
        This Single Content Multiple 
Usage strategy allows us to enjoy 
multi-level profitability. Moreover, 
we have created a cycle whereby 
increasing the brand power of each 
IP promotes sales of new games, 
which in turn draws user attention 
back to catalog games as well.

Example of
Single Content
Multiple Usage

MerchandiseEvents/concerts

Amusement facilities (Café collaboration)

Existing title

Business Segment

Digital Contents

Other
Businesses

Growing sales of
catalog titles

Amusement
Equipments

Arcade
Operations

Attracting
casual users

Appealing
to a broader
demographic

Expanding
into
adjacent 
markets

Monster Hunter Rise
Total 13.2 million units sold

 (As of June 30, 2023)

Expansion into peripheral
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Appealing to
a broader

demographic
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Increased
IP value

For details see p.31 “The COO’s
Discussion of Growth Strategies”

Pachislo machines

Released March 26, 2021

Monster Hunter Rise: Sunbreak
6.1 million units sold
(As of June 30, 2023)
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