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3 Wii
2nd G PSP the Best 100
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2009 5
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Wil 8/1 1,100 | 1,100
2008/3/27 500
PSP 2nd G 6/23 150 900
6/26 250
PS3 3/5 100
Xbox 360 3/13 420 750
3/13 230
PS3 6/25 40
Xbox 360 5/19 280 670
5/22 350
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2007/9 2008/9 2009/9
16,323 16,486 27,748 11,262
2,458 3,637 7,299 3,662
15.1% 22.1% 26.3% 4.2%
2007/9 2008/9 2009/9
50 50 40 -10
2,900 3,000 3,600 600
1,700 1,100 1,800 700
1,200 800 2,000 1,200
100 200 200 0
5,900 5,100 7,600 2,500
2007/9 2008/9 2009/9
550 400 350 -50
2,100 3,500 3,700 200
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2  Dark Void /
PC
3
2 16
Marvel VS. Capcom2  Fate/unlimited codes(
PSN,XLA
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PS3
Xbox 360 3,700
PS3 . 2010/1/12
Dark Void 1,300
Xbox 360 2010/1/15
PS3
Xbox 360 2010 1,100
2010/1/14
Wii / 2009711717 800
2009711727
PS3 5 Alternative Edition 30
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200873 2009/3 | 2010/3
51,679 62,892 72,000 9,108
11,609 16,392 19,000 2,608

22.5% 26.1% 26.4% 0.3%

200873 2009/3 |2010/3
106 110 94 -16
7,100 6,300 5,100 -1,200
4,700 6,000 7,700 1,700
3,450 4,500 6,900 2,400
350 500 300 -200
15,600 17,300 20,000 2,700

( )

200873 2009/3 [2010/3
1,650 1,350 600 -750
4,550 5,400 5,600 200
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86 86 2 85
n
200779 200879 200979
6,375 6,847 6,249 -598
682 231 480 249
10.7% 3.4% 7.7% 4.3%
88% 84% 86% 2%
n
200873 200973 200979 2010/3
9 6 0 0
0 8 0 1
42 40 40 39
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200873 200973 2010/3
13,406 13,509 12,000 -1,509
753 224 600 376
5.6% 1.7% 5.0% 3.3%
86% 85% 87% 2%
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n
n
170
n
2007/9 2008/9 2009/9
1,353 4,071 656 -3,415
-570 737 -334 -1,071
-42.1% 18.1% -50.9%
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n
n
2009 11
280
n
200873 200973 201073
6,538 8,023 2,200 -5,823
1,182 1,758 -400 -2,158
18.1% 21.9% -18.2%
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P&S
m P&S
1,100
4
iIPhone/iPod touch
4
2007/9 2008/9 2009/9
5,644 2547 2,560 13
1,863 261 -403 -664
33.0% 10.2% -15.7% -
P&S 3 7
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P&S

Are You Smarter Than A 5th Grader? 2009

m P&S
3,000
1
[ |
4
iPhone / iPod touch
[ |
2008/3 200973 2010/3
8,525 4628 5,500 872
2,633 -230 400 630
30.9% -5.0% 7.3% -
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2010 3

2009/3 2010/3
91,878 95,000 3,122
14,618 15,500 882
13,808 14,700 892
8,063 8,500 437
n
+24
P&S -23
-1
| 139 31
u 15 20 35
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2008/3-2009/79 201073

2008 /3 2009 /3 2010 /3 200979
83,097 91,878 95,000| 103.4% 38,892
32,594 36,917 38,500| 104.3% 15,883

39.2% 40.2% 40.5% 0.3% 40.8%
19,473 22,299 23,000 103.1% 10,336
13,121 14618 15,500 106.0% 5,574

15.8% 15.9% 16.3% 0.4% 14.3%
12,267 13,808 14,700 106.5% 5476

14.8% 15.0% 15.5% 0.5% 14.1%

7,807 8,063 8,500 105.4% 2,967

9.4% 8.8% 8.9% 0.1% 7.6%

2008/3 2009/3 2010/3 200979

51,679 62,892 72,000 114 5% 27,748
11,609 16,392 19,000 115.9% 7,299
22.5% 26.1% 26.4% 0.3% 26.3%
13,406 13,509 12,000 88.8% 6,249
753 224 600 267.9% 480
5.6% 1.7% 5.0% 3.3% 7.7%
6,538 8,023 2,200 27.4% 656
1,182 1,758 -400 - -334
18.1% 21.9% -18.2% - -50.9%
8,525 4628 5,500] 118.8% 2,560
2,633 -230 400 - -403
30.9% -5.0% 7.3% - -15.7%
2,947 2,824 3,300 116.9% 1676
468 1,053 900 85.5% 668

15.9% 37.3% 27.3% -10.0% 39.9%

2008/3 2009/3 2010/3 2009/9
56,457 54,193 47,500 87.6% 27,906
15,796 21,851 31,500 144.2% 6,098

9,782 14,167 14,900 105.2% 4371

1,060 1665 1,100 66.1% 515
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2008/3-2009/79 201073

2008/3 2009/3 2010/3 2009/9
3,773 2,925 3,100 106.0% 1828
5,693 6.815 7,500 110.1% 3,115
2008/3 2009/3 2010/3 2009/9
33 40 39 -1 40
2008/3 2009/3 2010/3 2009/9
2,915 1817 1,500 82.6% 440
3,166 2,062 2,000 97.0% 721
2008/3 2009/3 2010/3 2009 /9
2,825 3,391 3,000 88.5% 1,349
3,393 4,143 3,500 84.5% 1,595
2008/3 2009/3 2010/3 2009/9
1,324 1455 1,694 116.4% 1,587
1,506 1,813 2,075 114 .5% 1932
2008/3 2009/3 2010/3 2009/9
18,458 16,660 23,000 138.1% 9817
2972 2,329 2,100 90.2% 1,147
. (
2008/3 2009/3 2010/3 2009/9
/ 100 98 95 96.9% 90
/ 158 129 115 89.1% 132
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2008/3-2009/79

201073

e CS (
2008/3 2009/3 2010/3 2009/9

Playstation 2 29 10 10 0 8
3,100 1,550 600 38.7% 400
Playstation 3 8 15 15 0 5
1,750 4,450 5,700 128.1% 1,100
PSP 16 18 14 -4 10
3,150 3,250 2,100 64.6% 1,550

Game Cube - - - - -

140 100 - - -
Wii 13 14 9 -5 4
2,930 1,700 3,800 223.5% 2,000
NintendoDS 27 37 28 -9 6
2,400 1,350 1,200 88.9% 800
X box - - = - =
20 - - - -
Xbox 360 10 12 12 0 4
1,620 4,300 5,400 125.6% 950
PC 3 4 6 2 3
490 600 1,200 200.0% 800
106 110 94 -16 40
15,600 17,300 20,000 115.6% 7,600

e CS (
2008/3 2009/3 2010/3 2009/9

7,100 6,300 5,100 81.0% 3,600
4,700 6,000 7,700 128.3% 1,800
3,450 4,500 6,900 153.3% 2,000
350 500 300 60.0% 200
15,600 17,300 20,000 115.6% 7,600
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