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Where's Waldo? ©2009 Entertainment Rights Distribution Limited. All rights reserved.

Are You Smarter Than A 5th Grader? Game Code © 2008 Capcom Interactive, Inc. All rights reserved. Produced under license from Fox Broadcasting Co.
Are You Smarter Than A 5th Grader? TM and © 2008 JMBP, Inc. All rights reserved.

© CAPCOM CO., LTD./ Based on Capcom's Street Fighter Video Games

: Degeneration © 2008 / CG
TV BASARA © CAPCOM/TEAM BASARA
- - ©
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