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70,253| 74542 106.1% 78,000
22315| 26496 118.7% 29,000

31.8% 35.5% - 37.2%
15,735| 16,779] 106.6%| 19,000
6,580 9.602| 145.9% 10,000
9.4% 12.9% - 12.8%
7,016| 10600] 151.1% 11,000
10.0% 14.2% - 14.1%
6,941 5,852 84.3%| 6,200
9.9% 7.9% - 7.9%

2006/3 | 2007/3 2008/3
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200673 | 2007/3 200873
1,422 3594 252.7% 3,600
1512 3,804| 251.6% 3,700
200673 | 2007/3 200873
1438 2217] 15424 2,900
1,936 2774 143.3% 3,300
200673 | 2007/3 200873
1,028 1,196] 116.3% 1,346
1212]  1320] 10894 1,490
200673 | 2007/3 200873
12,288] 13,068| 106.3% 16,500
1,864 1,828 98.1% 2,500
2005/3 2006/3 2007/3 || 2008/3(Plan)
Playstation 2 40 51 46 33
7,300 7,930 4,100 1,800
Playstation 3 9
1,400
PSP 1 15 20 17
150 1,600 2,700 1,900
Wii 3 9
100 3,400
Game Cube 5 2 1
2,000 800 300
Game Boy 7 2 1
3,400 1,500 500
NintendoDS 4 14 30
950 1,700 2,800
Xbox 7 12 2
250 580 100
Xbox360 1 3 9
5 2,700 1,600
PC 11 1 0 6
PC & Others 400 35 0 600
71 88 90 113
Total 13,500 | 13,400 12,200 || 13,500
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WE LOVE GOLF! ©2007 CAPCOM / CAMELOT
MotoGP 07 ©2007 Capcom Entertainment, Inc. MotoGP™ and © 2007 Dorna Sports, S.L. Used under license. All rights reserved.
©2006
3 ©CAPCOM CO., LTD. 2005 ALL RIGHTS RESERVED./ILLUSTRATIONS Kazuma Kaneko/ATLUS
3 ©CAPCOM CO., LTD. 2005 ALL RIGHTS RESERVED./ILLUSTRATIONS Kazuma Kaneko/ATLUS ©Sammy ©RODEO

©2007 Sony Pictures Entertainment(J) Inc. All Rights Reserved.
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