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Editorial Policy

Capcom’s Integrated Report conveys initiatives aimed at improving corporate value over the medium- to
long-term to shareholders, investors and all other stakeholders. This report is issued with the intent
of creating opportunities for further dialogue. Furthermore, we aim to express ideas in a simple and
easily understood manner and visually represent important items to aid understanding. Details
are available online.

Period and Scope

This report reviews the fiscal year ended March 31, 2018 (April 1, 2017-March 31, 2018).
When necessary, it also includes references to fiscal periods before and after this timeframe.
Unless otherwise indicated, the scope of data presented in this report is on a consolidated
basis.

Subject Index for Reference

External Environment P73,PP75-76

Senior Management Perspectives PP19-28,PP29-34,PP39-40,PP49-51

Growth Strategy PP17-18,PP23-24,PP29-34

Performance and Financial Condition PP11-12,PP39-40,PP77-93

Business Details PP05-06,PP15-16,P74,PP83-87

Relationship with Stakeholders PP13-14,PP53-57

Company and Market Analysis PP35-38,PP73-76

World-Class Development Capabilities PP41-48,PP49-52
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Corporate Philosophy

Capcom: Creator
of Entertainment
Culture that
Stimulates Your
Senses

Our principle is to be a creator of
entertainment culture. Through
development of highly creative software
contents that excite people and stimulate
their senses, we have been aiming to offer
an entirely new level of game entertainment.
Since Capcom’s establishment in 1983, we
have developed numerous products with
world-class development capabilities as
our strength. Game content, an artistic
media product that fascinates people,
consisting of highly creative, multi-faceted
elements such as characters, storyline,
worlds and music, makes use of a variety of
media that supports the development of
a rich society. Going forward, Capcom aims
to become a unique company recognized
by society as having the most entertaining
content in the world.
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