Corporate Philosophy

Capcom: Creator of
entertainment culture
that stimulates your senses

Our purpose is to be a creator of entertainment culture. Through development of highly creative software
contents that excite people, stimulate their senses, and bring smiles to their faces we aim to offer an entirely
new level of game entertainment. Since Capcom’s establishment in 1983, we have leveraged our
strength in world-class development capabilities to create a plethora of products. Game content is
an artistic product that fascinates people, consisting of highly creative, multi-faceted
elements such as characters, stories, worlds and music. This content can be deployed in a
variety of media while being used to support the creation of a richer society. Going forward,
Capcom aims to become a company that brings happiness to people and society

by offering the most entertaining Contribute to content in the world.
buildinga richer
society, making
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Work to build
equality and
eliminate poverty,
so games can be
enjoyed wholeheartedly

Grow the player
base worldwide

Continue to make and
provide superior content
Create stable revenue

Promote ESG
initiatives based on SDGs
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