Effectively Leveraging IP

Increasing profits and
brand value through our Single
Content Multiple Usage strategy

Our Single Content Multiple Usage strategy maximizes the use of our most popular content.
This allows us to build a business portfolio that achieves both greater profitability and risk diversification.
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This Single Content Multiple
Usage strategy allows us to enjoy
multi-level profitability and is
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Monster Hunter series

Example of “Single Content Multiple Usage”

Latest title

nster Hunter Rise: Sunbr

Released June 30, 2022
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Monster Hunter Rise
Released March 26, 2021
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